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Every word in a hero headline has to do a job. 
This one does three: claim a category, speak directly to the prospect,

and address their #1 fear.

# Hero
Section

Detailed Overview
Video

Modern
Notificable
Annocument
Bar

Recognitions

Header (3-layer)
Pre-bar for quick links, logo bar for accreditations, sticky nav for orientation
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Trust Bar
key numbers (students, hospitals, years)

to anchor credibility fast

# Trust &
Programmes / Schools

Programmes /
Schools
Answer the first
question: "What can I
study here?" before
anything else

Card Description Glimpse of Courses
inside Schools
&
On Hover Default Image 
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#Why MRV
Career Outcomes + Partners

Differentiators must
appear before the user

bounces

ROI proof 
(placements,

collaborators) is a top
decision factor for

applicants
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# MRV’s
Ecosystem

MRV's biggest differentiator 
Direct hospital access. Must be

visible early in the flow

Narrative works better after 
the user already knows "why" and "what"

Tabs Switch 
Our Story | Our Campus | Our Approach

Extended Ecosystem 
Research & Innovation

Signals academic depth 
relevant for PG and research-track prospects
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# Numbers &
Life at MRV

Numbers Speaks
Detailed proof of scale, reinforcing
trust before the lifestyle sections

Campus Life (Stories)
Instagram-style reels humanise the
brand and address lifestyle concerns
with slider to view more
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# Testimonials
Text & Video

Student Testimonials
auto-scroll; social proof is essential

for conversion

Video Testimonials
Faces + voices build deeper trust

than text alone — keeps engaged
visitors watching
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# Updates &
Information 

What's happeningat MRV
Shows the university is active and current

FAQ
Removes the last doubts before asking them to act
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Final CTA
 "Apply Now" after all trust is established.

Maximum intent moment.

# Final CTA &
Footer

Footer
Comprehensive links for users who scroll

past the CTA to research further
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# Section
Order
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# The
Outcome
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